






10	  The Center for Hospitality Research • Cornell University

2016 Reports
Vol. 16  No. 11  The International Hotel 
Management Agreement: Origins, Evolution, 
and Status, by Michael Evanoff

Vol. 16  No. 10  Performance Impact of  
Socially Engaging with Consumers, by Chris 
Anderson, Ph.D., and Saram Han

Vol. 16  No. 9  Fitting Restaurant Service 
Style to Brand Image for Greater Customer 
Satisfaction, by Michael Giebelhausen, 
Ph.D., Evelyn Chan, and Nancy J. Sirianni, 
Ph.D. 

Vol. 16  No. 8  Revenue Management 
in Restaurants: Unbundling Pricing for 
Reservations from the Core Service, by 
Sheryl Kimes, Ph.D., and Jochen Wirtz, 
Ph.D.

Vol. 16  No. 7  Instructions for the Food 
Preparation Scheduling Tool v2015, by Gary 
Thompson, Ph.D.

Vol. 16  No. 6  Compendium 2016

Vol. 16  No. 5  Executive Insights on Leader 
Integrity: The Credibility Challenge, by 
Tony Simons, Ph.D., with Kurt Schnaubelt, 
John Longstreet, Michele Sarkisian, Heather 
Allen, and Charles Feltman

Vol. 16  No. 4  Authenticity in Scaling the 
Vision: Defining Boundaries in the Food and 
Beverage Entrepreneurship Development 
Cycle, by Mona Anita K. Olsen, Ph.D., and 
Cheryl Stanley

Vol. 16  No. 3  Communication Planning: 
A Template for Organizational Change, by 
Amy Newman

Vol. 16  No. 2  What Guests Really Think 
of  Your Hotel: Text Analytics of  Online 
Customer Reviews, by Hyun Jeong “Spring” 
Han, Ph.D., Shawn Mankad, Ph.D., Nagesh 
Gavirneni, Ph.D., and Rohit Verma, Ph.D. 

Vol. 16  No. 1  The Role of  Service 
Improvisation in Improving Hotel Customer 
Satisfaction, by Enrico Secchi, Ph.D., Aleda 
Roth, Ph.D., and Rohit Verma, Ph.D.

2015 Reports
Vol. 15  No. 22  Have Minimum Wage 
Increases Hurt the Restaurant Industry? The 
Evidence Says No!, by Michael Lynn, Ph.D., 
and Christopher Boone, Ph.D.

Vol. 15  No. 21  Hotel Brand Conversions: 
What Works and What Doesn’t, by Chekitan 
S. Dev, Ph.D.

Vol. 15.  No. 20  The United States Supreme 
Court Rules in Favor of  Employees in the 
Young and Abercrombie Cases: What Do They 
R Peally Hold?, by David Sherwyn, J.D., and 
David B. Ritter

Vol. 15  No. 19  The New Science of  Service 
Innovation, Part 4: Select Research on 
People from the 2014 Cornell Hospitality 
Research Summit, by Cathy Enz, Ph.D., and 
Rohit Verma, Ph.D.

Vol. 15  No. 18  The New Science of  
Service Innovation, Part 3: Select Research 
on Technology from the 2014 Cornell 
Hospitality Research Summit, by Cathy Enz, 
Ph.D., and Rohit Verma, Ph.D.

Vol. 15  No. 17  The New Science of  
Service Innovation, Part 2: Select Research 
on Organizations from the 2014 Cornell 
Hospitality Research Summit, by Cathy Enz, 
Ph.D., and Rohit Verma, Ph.D.

Vol. 15  No. 16  The New Science of  Service 
Innovation, Part 1: Select Research on Data 
from the 2014 Cornell Hospitality Research 
Summit, by Cathy Enz, Ph.D., and Rohit 
Verma, Ph.D.

Vol. 15  No. 15  Adopting the Code: Human 
Trafficking and the Hospitality Industry, by 
Michele Sarkisian

Vol. 15 No. 14  How the Deepwater Horizon 
Oil Spill Damaged the Environment, the 
Travel Industry, and Corporate Reputations, 
by Alex Susskind, Ph.D., Mark Bonn, Ph.D., 
and Benjamin Lawrence, Ph.D.

Vol. 15  No. 13  Creative Capital: Financing 
Hotels via EB-5, by Arian Mahmoodi and 
Jan A. deRoos, Ph.D.

Vol. 15  No. 12  Hospitality HR and Big 
Data: Highlights from the 2015 Roundtable, 
by J. Bruce Tracey, Ph.D.

Vol. 15   No. 11  Cuba’s Future Hospitality 
and Tourism Business: Opportunities and 
Obstacles, by John H. Thomas, Ph.D., 
Miranda Kitterlin-Lynch, Ph.D., and 
Daymaris Lorenzo Del Valle

Vol. 15  No. 10  Utility and Disruption: 
Technology for Entrepreneurs in Hospitality; 
Highlights of  the 2015 Technology 
Entrepreneurship Roundtable, by Mona 
Anita K. Olsen, Ph.D., and Kelly McDarby

Vol. 15  No. 9  Hotel Sustainability 
Benchmarking Tool 2015: Energy, Water, and 
Carbon, by Howard G. Chong, Ph.D., and 
Eric E. Ricaurte

Vol. 15, No. 8  A Competency Model for 
Club Leaders, by Kate Walsh, Ph.D., and 
Jason P. Koenigsfeld, Ph.D.

Center for Hospitality Research

Publication Index
chr.cornell.edu



Cornell Hospitality Report • May  2016 • www.chr.cornell.edu • Vol. 16, No. 12	 11

CHR Advisory Board Cornell Hospitality Report
Vol. 16, No. 12  (May  2016)
© 2016 Cornell University. This report may not be 
reproduced or distributed without the express 
permission of the publisher.

Cornell Hospitality Report is produced for the 
benefit of the hospitality industry by  
The Center for Hospitality Research  
at Cornell University.

Michael C. Sturman, Director
Carol Zhe, Program Manager
Glenn Withiam, Executive Editor
Alfonso Gonzalez, Executive Director of 
Marketing and Communications

Center for Hospitality Research
Cornell University
School of Hotel Administration
389 Statler Hall
Ithaca, NY 14853

607-254-4504   •    chr.cornell.edu

Syed Mansoor Ahmad, Vice President, Global 
Business Head for Energy Management Services, 
Wipro EcoEnergy

Marco Benvenuti MMH ’05, Cofounder, Chief 
Analytics and Product Officer, Duetto

Scott Berman ’84, Principal, Real Estate Business 
Advisory Services, Industry Leader, Hospitality & 
Leisure, PwC

Erik Browning ’96, Vice President of Business 
Consulting, The Rainmaker Group

Bhanu Chopra, Founder and Chief Executive Officer, 
RateGain

Susan Devine ’85, Senior Vice President–Strategic 
Development, Preferred Hotels & Resorts

Ed Evans ’74, MBA ’75, Executive Vice President & 
Chief Human Resources Officer, Four Seasons 
Hotels and Resorts

Kevin Fliess, Vice President of Product Marketing, 
CVENT, Inc.

Chuck Floyd, P ’15, P ’18 Global President of 
Operations, Hyatt

R.J. Friedlander, Founder and CEO, ReviewPro

Gregg Gilman ILR ’85, Partner, Co-Chair, Labor & 
Employment Practices, Davis & Gilbert LLP

Dario Gonzalez, Vice President—Enterprise 
Architecture, DerbySoft

Linda Hatfield, Vice President, Knowledge 
Management, IDeaS—SAS

Bob Highland, Head of Partnership Development, 
Barclaycard US

Steve Hood, Senior Vice President of Research, STR

Sanjeev Khanna, Vice President and Head of 
Business Unit, Tata Consultancy Services

Josh Lesnick ’87, Executive Vice President and Chief 
Marketing Officer, Wyndham Hotel Group

Mitrankur Majumdar, Vice President, Regional 
Head—Services Americas, Infosys Limited

Faith Marshall, Director, Business Development, NTT 
DATA

David Mei ’94, Vice President, Owner and Franchise 
Services, InterContinental Hotels Group

David Meltzer MMH ’96, Chief Commercial Officer, 
Sabre Hospitality Solutions

Nabil Ramadhan, Group Chief Human Capital Officer, 
Human Resources, Jumeirah Group

Umar Riaz, Managing Director—Hospitality, North 
American Lead, Accenture

Carolyn D. Richmond ILR ’91, Partner, Hospitality 
Practice, Fox Rothschild LLP

David Roberts ENG ’87, MS ENG ’88, Senior Vice 
President, Consumer Insight and Revenue Strategy, 
Marriott International, Inc. 

Rakesh Sarna, Managing Director and CEO, Indian 
Hotels Company Ltd.

Berry van Weelden, MMH ’08, Director, Reporting and 
Analysis, priceline.com’s hotel group

Adam Weissenberg ’85, Global Sector Leader Travel, 
Hospitality, and Leisure, Deloitte

Rick Werber ’83, Senior Vice President, Engineering 
and Sustainability, Development, Design, and 
Construction, Host Hotels & Resorts, Inc.

Dexter Wood, Jr. ’87, Senior Vice President, Global 
Head—Business and Investment Analysis, Hilton 
Worldwide

Jon S. Wright, President and Chief Executive Officer, 
Access Point Financial


